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This book is a part of the "Periodic Series in Multidisciplinary Studies", designed to
showcase interdisciplinary research and academic contributions from various fields
including science, humanities, technology, education, and more.

The goal of this series is to create a platform for both established and emerging scholars to
present their findings in a way that transcends traditional academic silos. By promoting
interdisciplinary collaboration and integrated thinking, the series contributes to the
advancement of knowledge and the resolution of complex global challenges that require
multi-perspective approaches. We believe that sharing diverse voices and research
methodologies can catalyse meaningful progress across fields and foster a more informed and
connected scholarly community.

This volume offers unique insights and case studies contributed by experts and researchers
from around the world. Each chapter reflects the authors’ individual perspectives and
scholarly expertise. Readers are encouraged to engage critically with the content, reflect on
the findings, and explore how these insights may apply to their own fields of interest or
professional practice.
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